
TWR Eval 5.29.12 

What was your first impression of our Organization? 

My first impression of Together We Rise led me to describe TWR as inspiring. An organization created 

and maintained by young adults is definitely an accomplishment in my book. This organization is a real-

life example of how you don’t have to be Oprah to bring positive change to the world, and it is close to 

home. TWR doesn’t feel like an organization that is impossible to touch or replicate (in a good way). 

Rather, TWR has a very real feel to it which makes it that much more inspiring. In the future, I see TWR 

as being a great starting point and reference for young adults who want to champion their own cause as 

well as being a leader in foster care innovation. 

What was your first Impression of our Website? 

The website is pretty well laid out. The color scheme matches that of the organization’s logo while still 

utilizing appropriate techniques to ensure that text is legible. However, I do have several suggestions for 

improving it. One of the most important changes that I believe needs to be made is the addition of a 

“Login” page that also has a “Forgot Your Password” link. It is very frustrating to run a fundraising page 

without those items. Also, although the grey background is cohesive with the branding of TWR, a white 

background would create a cleaner look that is easier on the eyes. Several of the links at the bottom of 

the homepage need to be made more prominent because they represent your call to action: “Give” and 

“Get Involved,” as well as the links beneath them, should be made more prominent. I would suggest 

considering a large link containing all this information such as “How Can I Help?” Also, the “About Us” tab 

at the bottom of the page is unnecessary. The bottom sideboard should be used for links to the “boring 

stuff” like legal disclaimers. Also, your social media icons need to jump off the page. Using black on grey 

causes them to disappear into the background. I would suggest using the icons that represent and brand 

each site. Lastly, simplifying the homepage would help newcomers better navigate your site. Also, it 

would draw them into other pages and layers of the site, which is the purpose of the homepage. This can 

be done by using links like “Upcoming Event” in a large, attractive and prominent way to encourage clicks 

while also removing the ad like banner near the bottom of the page. Finally, it would be nice if the pop-up 

on the homepage didn’t continue to pop up once you liked the Facebook page. These tips will help you 

develop a flow of information that obviously highlights what is most important. If you would like to see 

examples of the changes I suggested, I can send you a mock-up (jpeg) of another website I worked on. 

Is there information that you think is important that is not clearly visible? 

Due to my extensive answer for the last question, I sort of already covered this. Basically, the small links 

on the bottom of the homepage need to be redone and made more attractive and prominent. 

What information do you like that is available, what info do you think should not be highlighted? 

Or is least important? 

I like that the “Donate” button is large, brightly colored and in your face at the top of the page. Information 

about your other sites (Facebook, Twitter ect.) should also be highlighted. On the other hand, “ads” for 

upcoming or past events should be condensed into a link and eliminated. 

Please research 2 other charities websites that you like & provide them below. 

1. www.endangeredprimate.org 2. www.operationnewhope.com 

 

http://www.endangeredprimate.org/
http://www.operationnewhope.com/


What would you change about our Social Media Presence? 

Honestly, I think TWR does a great job utilizing Twitter and Facebook. Personally, I think that MySpace is 

largely outdated and therefore, the only suggestion I really have is either doing away with it or, better yet, 

replacing it with a social media outlet that is in front of the curve. Instagram and Pinterest are good 

examples of social media outlets that are out in front and popular among young adults. 

Why did you apply to be on our team? 

I joined TWR for a multitude of reasons including your story, the youth of the organization and my desire 

to be part of something new and upcoming, the opportunity to network with high achieving young adults, 

the flexibility in location and the opportunity to continue working in my field and gaining experience while I 

search for a full time job. 

If people stop using Facebook, what is the best way to reach out to volunteers & supporters? 

Visibility in the communities in which TWR completes work for foster youth is vital and without Facebook, 

that visibility becomes paramount in generating volunteers and support. Visibility means word of mouth 

and word of mouth means community response. If people aren’t talking about TWR it won’t matter how 

much effort you put into your advertising or Facebook. Every advertising technique, including Facebook, 

is a tool to get people talking about your organization. The only difference now is that Facebook provides 

means for people much further apart to communicate quickly, easily, and for free. 

Have you seen this TWR video? Why or why not?  

http://www.youtube.com/watch?v=dwfgnzKK9-E   

Yes, I have seen the video. When applying for a position with a company or organization researching 

that group should be considered part of the application process because by the time of your interview, 

the applicant should be able to speak knowledgably about the organization for which they are applying. 

Watching this video is the first step in completing that research. 

Anything you would like to add about our online presence that can benefit our organization? 

Keep up the good work. It is obvious from the website, Twitter and Facebook that TWR is striving to 

create an organization that has personality and is relatable and to be honest, TWR is succeeding. Minor 

changes, such as the ones I have suggested throughout this evaluation, are always possible and helpful 

but overall TWR is doing great. So take every criticism with a grain of salt.  

http://www.youtube.com/watch?v=dwfgnzKK9-E

